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Faculty Biographies 
 

Brett C. Bartlett 
 
Brett C. Bartlett is chair of Seyfarth Shaw's labor and employment department in Atlanta, 
a member of the department's National Steering Committee, and a leader of the firm's 
national wage and hour litigation practice Group. Mr. Bartlett, who is also one of three 
editors-in-chief of the definitive 912-page treatise on Wage and Hour Litigation, Wage & 
Hour Collective and Class Litigation, devotes the majority of his practice to the defense 
of complex federal and state wage and hour cases. He also provides preventative 
counseling and change management assistance to employers wishing to limit their 
exposure to investigation and litigation under the federal Fair Labor Standards Act and 
the state laws that require employers to pay overtime and minimum wages to their 
employees. Mr. Bartlett has represented members of almost every industry in most 
federal jurisdictions across the country, and has now defended more than 100 class and 
collective wage and hour actions. He frequently manages large teams of attorneys located 
in the firm's offices national offices, and he relies on electronic media to communicate 
with them, as well as with the firm's clients.  
 
Mr. Bartlett attended Oberlin College and law school at Mercer University School of 
Law. He is Chambers rated and, in December 2011, was named one of Georgia's top 
attorneys in the area of labor and employment in Georgia Trend magazine's Legal Elite 
9th annual listing. 
 
 
Jason Romrell 
 
Jason Romrell is president and chief legal officer for Budget Van Lines, the country's 
largest licensed household goods interstate transportation broker, where he is responsible 
for regulatory and corporate compliance, contract negotiation and administration, privacy 
and data protection, litigation and outside counsel management, and online lead-
generation activities. He is actively involved in the company's reputation-management 
and social media and strategies. 
 
Prior to joining Budget Van Lines, he was general counsel for a national consumer data 
aggregator in Los Angeles where he helped position the company for rapid growth and a 
high-value acquisition. He continues to share his legal expertise in online lead-generation 
with tech startup Attorney Boost LLC, which generates leads for small firm and solo 
practitioners, as CEO and general counsel.  
 
Prior to relocating from the peaceful beauty of Idaho's Rocky Mountains to the congested 
but mostly-sunny shores of southern California, he spent several years as a volunteer bar 
exam grader, high school mock trial coach and bar exam preparation advisor for law 
students. 
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Mr. Romrell received a BS with high honors in communication from Idaho State 
University. He served two terms as student bar president before graduating cum laude 
from the University of Idaho College of Law. 
 
 
Kwarma Vanderpuye 
 
Kwarma Vanderpuye is the senior vice president and general counsel of SDD Global 
Solutions, an off shoring company headquartered in Mysore, India, with offices in 
Bangalore, London and New York. Ms. Vanderpuye has also served on the board of 
directors for ACC Greater New York Chapter and currently chairs the chapter's General 
Counsel Practice Group. 
 
Prior to joining SDD Global, she had been a partner at prominent law firms heading the 
litigation division at two of them. Most recently, she was a litigation partner at the 
Cochran Firm New York having joined the firm at the invitation of the late Johnnie L. 
Cochran Jr. 
 
Ms. Vanderpuye is an active member of the International Bar Association and American 
Bar Association and is often invited to speak at international conferences on the subject 
of cross border litigation. Ms. Vanderpuye is a graduate of Princeton University and 
Howard Law School. 
 
 
Charles Volkert 
 
Charles A. Volkert III, Esq. is the executive director for Robert Half Legal, the premier 
provider of experienced project and full-time professionals for law firms and corporate 
legal departments. 
 
Mr. Volkert began his staffing industry career when he joined Robert Half and has served 
as vice president of national accounts for the company. He has been instrumental in the 
national expansion of Robert Half Legal, which has locations in major markets 
throughout the United States and Canada.  
 
Prior to his employment with Robert Half Legal, Mr. Volkert was with McGrane & 
Nosich in Coral Gables, FL, and Ford & Sinclair in Miami. 
 
Mr. Volkert is a member of the Dade County Bar Association and the American Bar 
Association. 
 
A noted author and speaker on employment trends, job search and career management 
strategies, Mr. Volkert is a graduate of the University of Miami School of Law where he 
received a JD. He also holds a BA in political science from Furman University. 
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© 2011 Robert Half. All rights reserved. This material is the confidential property of Robert Half. Copying 
or reproducing this material is strictly prohibited. All violators shall be prosecuted to the fullest extent of 

the law. Robert Half is an Equal Opportunity Employer. 

Overview 
•  Mobile devices 
•  Texting 
•  Phone, video and web conferencing 
•  E-mail and instant messaging 
•  Professional networking sites 
•  Social networking sites 
•  Twitter, Facebook, Pinterest, foursquare tips 
•  Networking in just five minutes a day 
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Tech Etiquette Affects Your 
Career Prospects 
Executives were asked, “To what extent, if any, can technology 
etiquette breaches adversely affect a person’s career prospects?” 
Their responses: 

Source: Robert Half survey of 659 human resources managers in the United States and Canada 

© 2011 Robert Half. All rights reserved. This material is the confidential property of Robert Half. Copying 
or reproducing this material is strictly prohibited. All violators shall be prosecuted to the fullest extent of 

the law. Robert Half is an Equal Opportunity Employer. 

Checking E-mail During Meetings  
Gets Mixed Reviews 
Managers were asked, “Which of the following most closely describes 
your reaction when professionals read and respond to e-mail during 
business meetings?” Their responses: 

Source: Robert Half Survey of 250 senior managers in the United States and Canada 
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© 2011 Robert Half. All rights reserved. This material is the confidential property of Robert Half. Copying 
or reproducing this material is strictly prohibited. All violators shall be prosecuted to the fullest extent of 

the law. Robert Half is an Equal Opportunity Employer. 

Are You a Tech Etiquette Outlaw? 

Source: Robert Half survey of 1,718 chief information officers in the United States and Canada 

CIOs were asked, “In your opinion, has the increased use of mobile 
electronic gadgets increased or decreased the number of breaches in 
workplace etiquette in the past three years?” Their responses: 

© 2011 Robert Half. All rights reserved. This material is the confidential property of Robert Half. Copying 
or reproducing this material is strictly prohibited. All violators shall be prosecuted to the fullest extent of 

the law. Robert Half is an Equal Opportunity Employer. 

Etiquette Tips 
Mobile Devices 
•  No ringtones during a meeting 
•  Watch out for TMI – Have private  

conversations in private places 
•  Lose the “cyborg” look 
Texting 
•  Go light on acronyms and 

abbreviations 
•  Text selectively 
•  Don’t be mysterious 
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© 2011 Robert Half. All rights reserved. This material is the confidential property of Robert Half. Copying 
or reproducing this material is strictly prohibited. All violators shall be prosecuted to the fullest extent of 

the law. Robert Half is an Equal Opportunity Employer. 

Phone, Video and  
Web Conferencing 
Executives were asked, “When you participate in meetings via 
teleconference, how frequently do you do other things, like answer  
e-mail or surf the Internet, during the meeting?” Their responses: 

Source: Robert Half survey of 763 advertising and marketing  
executives in the United States and Canada 

© 2011 Robert Half. All rights reserved. This material is the confidential property of Robert Half. Copying 
or reproducing this material is strictly prohibited. All violators shall be prosecuted to the fullest extent of 

the law. Robert Half is an Equal Opportunity Employer. 

Etiquette Tips 
Phone, Web, Videoconferencing 
•  Take a trial run 
•  Watch the clock (timeanddate.com) 
•  Get the team ready 
•  Be a good host 
•  Be inclusive 
•  Enjoy the silence 
•  Don’t put people on hold 
•  Use mute 
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Etiquette Tips 
Instant Messaging 
•  Be unassuming 
•  Restrain yourself 
•  Keep it short and sweet 
•  Exercise caution 
•  Don’t leave someone hanging 

Johnson, Lori 

Turner, Christine 

Turner, Christine 

© 2011 Robert Half. All rights reserved. This material is the confidential property of Robert Half. Copying 
or reproducing this material is strictly prohibited. All violators shall be prosecuted to the fullest extent of 

the law. Robert Half is an Equal Opportunity Employer. 

The Social Media Landscape 
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What Does Your Digital Footprint  
Say About You? 
•  Search yourself regularly 

–  Set up alerts 

•  If you have a common name,  
use a variation, such as including  
your middle name 

•  Post information that adds to  
your credibility 
–  Blog posts in your industry 
–  Participation in LinkedIn groups 
–  Start your own social media feeds 

© 2011 Robert Half. All rights reserved. This material is the confidential property of Robert Half. Copying 
or reproducing this material is strictly prohibited. All violators shall be prosecuted to the fullest extent of 

the law. Robert Half is an Equal Opportunity Employer. 

To Friend or Not to Friend? 
Executives were asked, “How comfortable would you feel being 
‘friended’ by the following individuals on Facebook?” Their 
responses: 

Source: Robert Half survey of 249 senior executives at the 
largest companies in the United States and Canada 

ACC's 2012 Annual Meeting September 30-October 3, Orlando, FL

Copyright © 2012 Association of Corporate Counsel 9 of 53



© 2011 Robert Half. All rights reserved. This material is the confidential property of Robert Half. Copying 
or reproducing this material is strictly prohibited. All violators shall be prosecuted to the fullest extent of 

the law. Robert Half is an Equal Opportunity Employer. 

What’s Your Social Media ‘Style’? 

The ‘Novice’ 
 
 
             The ‘Listener’ 
 
 
The ‘Authority’ 
 

The ‘Social Butterfly’ 
 
 
 
The ‘Open Book’ 
 

© 2011 Robert Half. All rights reserved. This material is the confidential property of Robert Half. Copying 
or reproducing this material is strictly prohibited. All violators shall be prosecuted to the fullest extent of 

the law. Robert Half is an Equal Opportunity Employer. 

LinkedIn 
•  Complete your profile 
•  Take notice 
•  Prioritize quality over quantity 
•  Request recommendations individually 
 

Social Networking Tips 
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LinkedIn Tips (continued) 
•  Make the connection clear 
•  Go ahead – use the form letter! 
•  Protect your contacts 
•  Recommend thoughtfully 

–  Check your company’s policy 
–  Avoid “payback” 

Mark Jones 
Project Manager 
XYZ Company 

© 2011 Robert Half. All rights reserved. This material is the confidential property of Robert Half. Copying 
or reproducing this material is strictly prohibited. All violators shall be prosecuted to the fullest extent of 

the law. Robert Half is an Equal Opportunity Employer. 

Facebook Tips 
•  Get a vanity URL 

–  (e.g., www.facebook.com/johndoe) 

•  Include a personal photo, but not 
 too personal 

•  Respect the wall 
–  Regularly check your privacy settings 

•  Keep it focused 
•  Limit sharing of games, quiz results 
•  Ask before you tag 
•  Don’t be a pest 
•  Don’t poke 
•  Keep it private 
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the law. Robert Half is an Equal Opportunity Employer. 

Twitter Tips 
•  Say thanks 
•  Keep it light 
•  Be open but not too open 
•  Connect LinkedIn and Twitter 

accounts (use the hash tag #in when 
appropriate) 

 

© 2011 Robert Half. All rights reserved. This material is the confidential property of Robert Half. Copying 
or reproducing this material is strictly prohibited. All violators shall be prosecuted to the fullest extent of 

the law. Robert Half is an Equal Opportunity Employer. 

Pinterest and foursquareTips 
Pinterest 
•  Post original content 
•  Always give credit 
•  Include an appropriate bio 
foursquare 
•  Use with a purpose 
•  Don’t overshare 
•  Avoid revealing confidential 

information 
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or reproducing this material is strictly prohibited. All violators shall be prosecuted to the fullest extent of 

the law. Robert Half is an Equal Opportunity Employer. 

Tend to Your Professional Network  
in Just Five Minutes a Day 
•  Do small favors 
•  Offer introductions 
•  Add someone new each week 
•  Join up 

© 2011 Robert Half. All rights reserved. This material is the confidential property of Robert Half. Copying 
or reproducing this material is strictly prohibited. All violators shall be prosecuted to the fullest extent of 

the law. Robert Half is an Equal Opportunity Employer. 

  

Social Media Considerations 
for Employers 
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or reproducing this material is strictly prohibited. All violators shall be prosecuted to the fullest extent of 

the law. Robert Half is an Equal Opportunity Employer. 

Social Media and Corporations:  
Weighing Potential Rewards and Risks 

Damage to 
Reputation 

Loss of 
Sensitive 

Data 

Financial 
Loss 

Security 
Risks 

© 2011 Robert Half. All rights reserved. This material is the confidential property of Robert Half. Copying 
or reproducing this material is strictly prohibited. All violators shall be prosecuted to the fullest extent of 

the law. Robert Half is an Equal Opportunity Employer. 

Increasing  
Use of  

Social Media 

•  As social media use grows, so do the number of lawsuits 
related to social media activity by employees 

•  Many lawsuits have involved alleged wrongful 
termination of employees 

–  The NLRB has ruled on a number of recent cases – 
several in the employees’favor 

•  Lack of clear, well-communicated social media policies 
for workers can be a pitfall for employers 

Increasing 
Number 

of Lawsuits 
= 
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© 2011 Robert Half. All rights reserved. This material is the confidential property of Robert Half. Copying 
or reproducing this material is strictly prohibited. All violators shall be prosecuted to the fullest extent of 

the law. Robert Half is an Equal Opportunity Employer. 

Social Media as Evidence 

•  Increasingly, litigators are asking courts to allow a person’s 
social media activity to be allowed as evidence in cases. 

–  This can include a person’s social networking profile and 
blog activity. 

•  Recent court cases show a general favoring for the employer 
when it comes to discovery of employees’ social media 
activity during a lawsuit. 

•  However, employers would be wise to watch their own social 
media activity and make sure it is aligned with social media 
protocol and policies. 

© 2011 Robert Half. All rights reserved. This material is the confidential property of Robert Half. Copying 
or reproducing this material is strictly prohibited. All violators shall be prosecuted to the fullest extent of 

the law. Robert Half is an Equal Opportunity Employer. 

Creating a Social Media Policy 
•  What policies do we have in place, if any? 

•  Are those policies efficient and effective? 

•  How and by whom are those policies 
monitored? 

•  Is management comfortable with these 
policies? 

•  How do we/will we communicate policy to staff? 

•  Do we understand the risks involved? 

•  How will we enforce the policy? 
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Enforcement of Social Media Policy 

 
“A social media policy must have a timetable and 

approach for addressing mistakes or 
misrepresentation.” 

Protiviti Inc. 
Managing Risk in a  
Social Media-Driven Society 

© 2011 Robert Half. All rights reserved. This material is the confidential property of Robert Half. Copying 
or reproducing this material is strictly prohibited. All violators shall be prosecuted to the fullest extent of 

the law. Robert Half is an Equal Opportunity Employer. 

Developing a Social Media Strategy:  
10 Questions to Ask 
1.  Why does your law firm want to engage in social media? 

2.  What are your objectives? 

3.  What are the risks? 

4.  Who are the key stakeholders and who will “own” the effort? 

5.  What do your clients want? 

6.  How thick is your firm’s “skin”? 

7.  Are you planning to integrate all levels of the firm? 

8.  Can existing personnel support this effort? 

9.  What are the total resource and budget requirements? 

10.  How will you measure success? 
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What’s	  Your	  Social	  Networking	  Style?	  
We	  all	  show	  our	  style	  through	  the	  clothes	  we	  wear,	  but	  the	  same	  also	  holds	  true	  for	  how	  we	  
present	  ourselves	  using	  social	  media.	  While	  some	  people	  prefer	  to	  post	  sparingly,	  others	  
publicize	  their	  every	  move.	  And	  while	  certain	  individuals	  use	  these	  platforms	  primarily	  to	  share	  
their	  knowledge,	  still	  others	  use	  them	  mainly	  to	  meet	  new	  people.	  The	  following	  quiz	  will	  help	  
you	  identify	  your	  dominant	  online	  networking	  style	  and	  provide	  ideas	  for	  maximizing	  your	  
efforts.	  For	  more	  ideas	  and	  tips	  for	  making	  a	  positive	  impression	  online,	  visit	  
www.roberthalf.us/businessetiquette.	  

	  
Choose	  the	  answer	  that	  best	  matches	  your	  tendencies:	  

	  
1. 	  When	  it	  comes	  to	  posting	  photos	  or	  video	  of	  you	  online,	  you	  …	  

A. Post	  photos	  or	  videos	  weekly,	  tagging	  each	  and	  every	  one	  of	  your	  contacts	  
along	  the	  way.	  

B. Don’t	  like	  to	  reveal	  too	  much	  of	  yourself	  and	  keep	  photos	  to	  a	  minimum.	  
C. Never	  post	  photos	  of	  yourself	  online.	  
D. Post	  numerous	  photos	  that	  reveal	  every	  aspect	  of	  your	  life.	  
E. Post	  professional	  photos	  or	  pictures	  that	  have	  to	  do	  with	  your	  field	  of	  interest.	  

	  
2. 	  With	  respect	  to	  quizzes	  and	  games	  on	  sites	  like	  Facebook,	  you	  …	  

A. Can’t	  get	  enough	  of	  the	  ones	  that	  reveal	  your	  personality	  traits	  and	  enjoy	  sharing	  
your	  results	  with	  others.	  

B. Use	  them	  to	  interact	  with	  friends,	  but	  aren’t	  apt	  to	  play	  games	  solo.	  
C. Occasionally	  play	  but	  don’t	  share	  your	  results	  with	  others.	  
D. Find	  them	  to	  be	  a	  waste	  of	  time;	  you	  have	  more	  important	  things	  to	  post	  about.	  
E. Have	  never	  heard	  of	  these	  games.	  

	  
3. When	  it	  comes	  to	  your	  LinkedIn	  profile,	  you	  …	  

A. Have	  a	  robust	  profile	  that	  lists	  your	  many	  professional	  associations	  and	  
accomplishments	  and	  numerous	  professional	  contacts.	  

B. Have	  a	  profile	  that	  is	  professional	  but	  shows	  a	  little	  personality,	  and	  a	  network	  
that	  includes	  a	  good	  mix	  of	  personal	  and	  professional	  contacts.	  

C. Don’t	  have	  a	  profile.	  
D. Have	  a	  partially	  complete	  profile;	  you	  don’t	  want	  to	  give	  out	  too	  much	  

information	  or	  have	  simply	  neglected	  to	  fill	  in	  the	  details.	  
E. Have	  a	  fun	  profile	  that	  shows	  your	  professional	  and	  personal	  accomplishments,	  

and	  includes	  hundreds	  of	  contacts,	  many	  of	  whom	  you	  know	  only	  vaguely.	  
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4. Your	  coworker,	  whom	  you	  like	  well	  enough	  but	  isn’t	  a	  close	  friend,	  asks	  to	  
friend	  you	  on	  Facebook.	  Do	  you	  …	  
A. Decline	  the	  request	  because	  you	  don’t	  have	  a	  Facebook	  page.	  
B. Immediately	  accept	  his	  request	  and	  view	  his	  friends,	  adding	  everyone	  you	  know	  

–even	  those	  with	  whom	  you	  aren’t	  that	  familiar.	  
C. Ignore	  or	  politely	  decline	  his	  request;	  you	  don’t	  feel	  comfortable	  friending	  

colleagues.	  
D. Accept	  his	  request	  and	  add	  him	  to	  your	  “professional/work”	  Group.	  
E. Accept	  his	  request	  since	  your	  Facebook	  postings	  are	  mostly	  professional	  anyway.	  

	  
5. You	  receive	  a	  notice	  on	  Facebook	  that	  a	  friend	  has	  added	  her	  sixth	  sheep	  to	  

FarmVille	  –	  that	  day!	  Do	  you	  …	  
A. Hide	  her	  feed.	  Who	  has	  time	  for	  that?	  
B. Ignore	  it	  –	  she’s	  one	  of	  your	  many	  friends	  into	  gaming.	  
C. Puzzle	  over	  what	  she’s	  talking	  about.	  
D. Privately	  let	  her	  know	  that	  you’re	  not	  interested	  in	  her	  constant	  gaming	  

announcements.	  
E. Share	  her	  accomplishments	  with	  all	  of	  your	  friends.	  

	  
6. You’re	  at	  lunch	  with	  a	  friend	  who	  tweets	  and	  posts	  several	  times	  during	  the	  

meal.	  Do	  you	  …	  
A. Use	  your	  smartphone	  to	  post	  about	  how	  annoying	  it	  is	  to	  be	  with	  someone	  who’s	  

ignoring	  you.	  
B. Do	  some	  tweeting	  and	  posting	  yourself	  –	  you	  rarely	  go	  a	  full	  hour	  without	  

making	  updates	  anyway.	  
C. Make	  a	  mental	  note	  not	  to	  spend	  time	  with	  this	  person	  in	  the	  future.	  
D. Use	  the	  time	  to	  catch	  up	  on	  some	  articles	  you	  have	  tagged.	  
E. Have	  no	  idea	  what	  she	  is	  doing.	  

	  
7. When	  choosing	  people	  to	  follow	  on	  Twitter,	  you	  ….	  

A. Follow	  mostly	  business	  contacts	  and	  thought	  leaders.	  
B. Don’t	  have	  a	  Twitter	  account.	  
C. Follow	  people	  very	  selectively	  –	  they	  have	  to	  be	  interesting,	  or	  personal	  friends.	  
D. Follow	  anyone	  and	  everyone,	  and	  strongly	  encourage	  them	  to	  follow	  you	  back.	  
E. Follow	  mostly	  your	  friends	  –	  and	  lots	  of	  them.	  

	  
8. Your	  friend	  just	  posted	  and	  tagged	  an	  unflattering	  picture	  of	  you	  on	  Facebook.	  

Do	  you	  …	  
A. Post	  and	  tag	  an	  equally	  unflattering	  picture	  of	  her	  with	  the	  message,	  “We	  make	  a	  

great	  pair!”	  
B. Untag	  yourself.	  
C. Laugh	  it	  off;	  it’s	  just	  one	  of	  many	  silly	  photos	  of	  you	  online.	  
D. Don’t	  have	  to	  worry	  about	  it,	  since	  you	  don’t	  have	  a	  Facebook	  account.	  
E. Untag	  yourself	  and	  immediately	  change	  your	  privacy	  settings	  so	  people	  cannot	  

tag	  photos	  of	  you	  without	  your	  permission.	  
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9. When	  it	  comes	  to	  Facebook	  privacy	  settings,	  you	  …	  
A. Use	  them	  religiously,	  even	  though	  you	  don’t	  have	  a	  lot	  of	  Facebook	  friends.	  
B. Leave	  your	  profile	  open;	  you	  have	  nothing	  to	  hide.	  
C. Have	  numerous	  Groups	  and	  friend	  lists	  to	  help	  you	  manage	  hundreds	  of	  

connections	  and	  make	  sure	  nobody	  receives	  inappropriate	  information.	  
D. Leave	  your	  profile	  relatively	  open,	  since	  you	  post	  primarily	  on	  professional	  

topics.	  
E. Don’t	  have	  a	  Facebook	  page.	  

	  
10. 	  When	  it	  comes	  to	  the	  time	  you	  spend	  posting	  to	  social	  media	  sites	  versus	  

reading	  others’	  posts	  or	  messages,	  you	  …	  
A. Spend	  a	  little	  more	  time	  reading	  others’	  posts	  than	  you	  do	  posting.	  
B. Spend	  much	  more	  time	  reading	  others’	  posts	  than	  you	  do	  posting.	  
C. Spend	  about	  the	  same	  time	  reading	  others’	  posts	  as	  you	  do	  posting.	  
D. Spend	  much	  more	  time	  posting	  than	  you	  do	  reading	  others’	  posts.	  
E. Spend	  little,	  if	  any	  time,	  reading	  or	  posting	  online.	  

	  
11. Before	  posting	  something	  online,	  you	  …	  

A. Make	  sure	  it’s	  something	  most	  of	  your	  connections	  will	  be	  interested	  in.	  
B. Check	  it	  several	  times	  to	  make	  sure	  it’s	  clear	  and	  free	  of	  errors.	  
C. Don’t	  think	  about	  it	  too	  much	  …	  you	  post	  a	  lot	  each	  day!	  
D. Check	  to	  make	  sure	  it’s	  going	  to	  the	  right	  distribution	  list.	  
E. Rarely,	  if	  ever,	  post	  anything	  online.	  

	  
12. When	  someone	  googles	  you,	  he	  or	  she	  is	  apt	  to	  find:	  

A. Very	  little	  information.	  
B. Your	  professional	  blog,	  Twitter	  feed	  and	  other	  information	  pertaining	  to	  your	  

field.	  
C. Lots	  of	  information	  about	  you,	  but	  nothing	  too	  embarrassing.	  
D. All	  kinds	  of	  stuff	  –	  some	  of	  it	  professional,	  some	  of	  it	  not	  very	  professional.	  
E. A	  few	  professional	  profiles	  and	  some	  locked	  personal	  profiles.	  

	  
13. You’re	  in	  the	  theater	  watching	  a	  really	  bad	  movie.	  Do	  you	  …	  

A. Post	  several	  comments	  about	  the	  lackluster	  plot	  before	  you’ve	  left	  the	  theater.	  
B. Advise	  your	  Facebook	  friends	  to	  avoid	  this	  snoozer	  as	  soon	  as	  the	  credits	  roll.	  
C. Plan	  to	  advise	  your	  friends	  not	  to	  see	  the	  movie	  –	  in	  person	  rather	  than	  using	  

social	  media.	  You	  never	  know	  if	  a	  business	  contact	  might	  be	  a	  fan.	  
D. Have	  no	  plans	  to	  share	  information	  about	  the	  movie	  online,	  since	  you	  rarely	  post.	  
E. Post	  a	  negative	  review	  of	  the	  movie	  by	  your	  favorite	  professional	  critic	  –	  that	  

way,	  the	  unflattering	  comments	  aren’t	  coming	  from	  you.	  
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14. You	  receive	  a	  request	  to	  connect	  on	  LinkedIn	  from	  someone	  you	  don’t	  know.	  
Do	  you	  …	  
A. Review	  his	  profile	  before	  deciding	  whether	  to	  connect.	  If	  the	  person	  is	  in	  your	  

field,	  you’ll	  make	  the	  connection.	  
B. Immediately	  accept	  the	  request	  and	  scour	  your	  new	  contact’s	  connections	  to	  see	  

whom	  you	  might	  add	  to	  your	  network.	  
C. Review	  his	  profile	  and	  see	  if	  you	  have	  any	  mutual	  friends.	  If	  so,	  you’ll	  connect	  

with	  him.	  
D. Decline	  the	  request;	  you	  avoid	  connecting	  with	  people	  you	  haven’t	  met.	  
E. It’s	  not	  applicable;	  you	  don’t	  use	  LinkedIn.	  

	  
15. You’re	  traveling	  and	  want	  to	  find	  a	  good	  restaurant	  for	  a	  business	  meeting.	  Do	  

you	  …	  
A. Direct	  message	  a	  few	  local	  contacts	  on	  Facebook	  and	  Twitter.	  	  	  
B. Put	  out	  an	  APB	  (All	  Points	  Bulletin)	  for	  recommendations	  via	  Facebook,	  Twitter	  

and	  LinkedIn.	  
C. Send	  messages	  to	  a	  few	  professional	  LinkedIn	  contacts	  who	  live	  in	  the	  area.	  You	  

might	  be	  able	  to	  meet	  with	  them,	  too,	  while	  you’re	  there.	  
D. Do	  all	  of	  the	  above	  –	  and	  log	  onto	  some	  local	  chat	  rooms	  to	  ask	  for	  their	  opinions	  

as	  well.	  
E. Look	  online	  or	  ask	  your	  friends	  for	  information	  via	  e-‐mail	  or	  in	  person.	  	  

	  
Circle	  “yes”	  or	  “no”	  to	  the	  following	  statements:	  
	  
16. I	  “check	  in”	  via	  Facebook	  wherever	  I	  go.	  	  	  Yes	  	  	  	  No	  
17. Posting	  on	  Facebook	  seems	  self-‐indulgent	  to	  me.	  	  Yes	  	  	  	  No	  
18. I	  have	  my	  own	  YouTube	  channel.	  	  	  Yes	  	  	  No	  
19. I	  think	  social	  media	  can	  be	  a	  waste	  of	  time.	  	  	  Yes	  	  	  No	  
20. I’ve	  changed	  my	  profile	  picture	  on	  Facebook,	  Twitter	  or	  LinkedIn	  within	  the	  last	  

week.	  	  	  Yes	  	  	  No	  
21. I’m	  uncomfortable	  revealing	  a	  lot	  about	  myself	  online.	  	  	  Yes	  	  	  	  No	  
22. I	  have	  more	  than	  300	  Facebook	  friends.	  	  	  Yes	  	  	  	  No	  
23. I	  tend	  to	  “like”	  things	  on	  Facebook	  more	  than	  I	  comment.	  	  	  Yes	  	  	  No	  
24. Social	  media	  is	  the	  primary	  way	  I	  stay	  in	  touch	  with	  friends	  and	  family.	  	  	  Yes	  	  	  No	  
25. I	  think	  people	  post	  way	  too	  much	  information	  online.	  	  	  Yes	  	  	  	  No	   	  
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What’s	  Your	  Social	  Media	  Style?	  	  
	  
Answer	  Key:	  
Give	  yourself	  the	  points	  that	  correspond	  with	  each	  answer	  for	  questions	  1	  –	  15.	  For	  
questions	  16	  –	  25,	  give	  yourself	  one	  point	  for	  each	  even-‐numbered	  question	  you	  
answered	  “yes”	  to,	  and	  subtract	  a	  point	  for	  each	  odd-‐numbered	  question	  you	  
answered	  “yes”	  to.	  Add	  up	  your	  total	  points	  to	  find	  your	  dominant	  type.	  	  
	  
	   	   	   	   Points	  

1. A3;	  B1;	  C0;	  D4;	  E2	   _____	  
2. A4;	  B3;	  C1;	  D2;	  E0	   _____	  
3. A2;	  B3;	  C0;	  D1;	  E4	   _____	  
4. A0;	  B4;	  C1;	  D3;	  E2	   _____	  
5. A2;	  B3;	  C0;	  D1;	  E4	   _____	  
6. A4;	  B3;	  C1;	  D2;	  E0	   _____	  
7. A2;	  B0;	  C1;	  D4;	  E3	   _____	  
8. A3;	  B2;	  C4;	  D0;	  E1	   _____	  
9. A1;	  B4;	  C3;	  D2;	  E0	   _____	  
10. A2;	  B1;	  C3;	  D4;	  E0	   _____	  
11. A2;	  B1;	  C4;	  D3;	  E0	   _____	  
12. A0;	  B2;	  C3;	  D4;	  E1	   _____	  
13. A4;	  B3;	  C2;	  D0;	  E1	   _____	  
14. A2;	  B4;	  C3;	  D1;	  E0	   _____	  
15. A1;	  B3;	  C2;	  D4;	  E0	   _____	  

	  
Add/subtract	  points	  from	  	  
	  	  	  questions	  16	  –	  25	  	  	   	  	  	  	  	  	  +/-‐	  _____	  
	  
TOTAL	  POINTS	   	  	  	  	  	  	  	  	  	  	  	  	  	  _____	  
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	  The	  Novice:	  Less	  than	  15	  points	  
You	  haven’t	  yet	  caught	  the	  social	  media	  bug.	  As	  those	  around	  you	  whip	  out	  their	  
smartphones	  to	  exchange	  information,	  you	  prefer	  more	  traditional	  methods,	  like	  
good	  old	  conversation.	  You	  may	  find	  the	  technology	  behind	  social	  media	  
unappealing	  or	  shudder	  at	  the	  idea	  of	  having	  yet	  one	  more	  thing	  to	  add	  to	  your	  to-‐
do	  list.	  Still,	  you	  may	  have	  some	  curiosity	  about	  this	  type	  of	  communication	  and	  
want	  to	  do	  some	  exploring.	  
	  
Tips:	  

• Start	  small.	  Have	  a	  friend	  sit	  down	  with	  you	  and	  walk	  you	  through	  a	  social	  
media	  platform	  where	  you	  can	  connect	  with	  a	  couple	  of	  good	  friends	  and	  get	  
accustomed	  to	  it.	  You	  might	  find	  that	  you	  enjoy	  the	  interaction.	  

• Pay	  attention.	  The	  first	  step	  as	  you	  enter	  the	  world	  of	  social	  media	  is	  to	  listen.	  
Observing	  how	  others	  interact	  can	  help	  you	  learn	  the	  “rules	  of	  the	  road.”	  

• If	  you	  don’t	  have	  a	  LinkedIn	  profile,	  you	  could	  benefit	  from	  creating	  one.	  
Many	  recruiters	  search	  online	  for	  qualified	  professionals.	  
	  

	  The	  Listener:	  15	  –	  29	  points	  
Nobody	  needs	  to	  tell	  you,	  “Lend	  me	  your	  ears.”	  You’re	  observant	  and	  “listen”	  more	  than	  
you	  talk	  when	  using	  tools	  like	  Twitter,	  LinkedIn	  and	  Facebook.	  You’re	  interested	  in	  
what	  you	  can	  learn	  using	  social	  media,	  and	  often	  show	  your	  support	  by	  giving	  a	  
thumbs-‐up	  to	  others’	  posts	  or	  ideas.	  You	  tend	  to	  be	  selective	  about	  whom	  you	  friend	  or	  
follow,	  and	  may	  wait	  for	  people	  to	  ask	  you	  to	  connect	  with	  them	  rather	  than	  actively	  
seeking	  out	  new	  contacts	  on	  your	  own.	  You	  value	  your	  privacy	  and	  keep	  much	  of	  your	  
information	  on	  lockdown:	  Friends	  would	  be	  well	  advised	  to	  think	  twice	  before	  posting	  
certain	  photos	  of	  you	  without	  your	  permission.	  
	  
Tips:	  

• Don’t	  always	  wait	  for	  people	  to	  connect	  with	  you.	  Actively	  reach	  out	  to	  new	  
professional	  contacts	  –	  most	  people	  will	  appreciate	  the	  gesture.	  

• Your	  listening	  skills	  make	  you	  a	  valuable	  information	  source,	  so	  don’t	  hesitate	  to	  
share	  what	  you	  know.	  If	  you’re	  forwarding	  along	  an	  article	  or	  someone	  else’s	  
post,	  give	  your	  own	  take	  on	  things,	  too.	  

• Be	  sure	  to	  complete	  your	  social	  media	  profiles.	  You	  may	  have	  a	  tendency	  not	  to	  
include	  a	  photo,	  for	  example,	  or	  to	  reveal	  only	  bare	  details	  of	  your	  work	  history	  
on	  LinkedIn.	  Instead,	  add	  enough	  information	  to	  give	  people	  a	  complete	  
professional	  picture.	  You	  might	  want	  to	  show	  a	  little	  of	  your	  personality,	  too.	  
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The	  Authority:	  30	  –	  44	  points	  
Nugget	  of	  wisdom,	  anyone?	  You	  have	  a	  knack	  for	  unearthing	  information	  in	  your	  field	  
or	  area	  of	  interest.	  You	  may	  prefer	  to	  use	  social	  media	  as	  a	  professional	  tool	  rather	  than	  
to	  keep	  in	  touch	  with	  your	  pals.	  You	  tend	  to	  discuss	  facts	  more	  than	  feelings	  and	  seek	  
out	  substantive	  information	  that	  can	  enhance	  your	  reputation	  as	  an	  expert.	  Although	  
you’re	  quite	  comfortable	  with	  social	  media	  tools,	  you	  aren’t	  anxious	  to	  reveal	  too	  much	  
personal	  information	  online.	  
	  
Tips:	  

• In	  addition	  to	  providing	  interesting	  insights	  in	  your	  area	  of	  expertise,	  show	  a	  
little	  personality	  every	  once	  in	  a	  while;	  it’ll	  make	  you	  more	  human.	  

• As	  you	  build	  your	  own	  reputation	  as	  an	  expert,	  be	  sure	  to	  give	  others	  in	  your	  
profession	  a	  boost,	  too,	  by	  sharing	  their	  ideas	  and	  wisdom.	  

• Keeping	  up	  with	  all	  of	  the	  feeds	  in	  your	  area	  of	  interest	  can	  become	  all-‐
consuming.	  Don’t	  let	  online	  activities	  replace	  in-‐person	  meetings.	  User	  groups	  
and	  trade	  associations	  can	  help	  you	  forge	  useful	  connections.	  

	  

The	  Social	  Butterfly:	  45	  –	  59	  points	  
You	  without	  a	  smartphone	  in	  your	  hand?	  Never!	  You	  and	  your	  friends	  use	  these	  devices	  
to	  track	  each	  others’	  every	  move.	  You	  likely	  have	  hundreds	  of	  connections	  –	  in	  fact,	  you	  
may	  count	  half	  of	  your	  graduating	  class	  as	  your	  Facebook	  friends.	  When	  someone	  
follows	  or	  friends	  you,	  you	  immediately	  return	  the	  favor.	  You	  aren’t	  sloppy	  with	  your	  
social	  media	  efforts:	  You	  have	  dozens	  of	  different	  lists	  and	  feeds	  that	  you	  actively	  
maintain.	  You	  like	  seeing	  your	  network	  grow	  and	  find	  that	  whether	  you’re	  lunching	  in	  
Tokyo	  or	  heading	  to	  your	  local	  cafe	  for	  coffee,	  it	  just	  takes	  a	  few	  clicks	  to	  find	  someone	  
to	  join	  you,	  given	  your	  growing	  network.	  	  	  	  
	  	  
Tips:	  

• Although	  you	  embrace	  social	  networking,	  don’t	  let	  it	  drive	  you	  to	  distraction.	  	  
Spending	  a	  few	  hours	  each	  day	  without	  electronic	  messages	  can	  help	  you	  be	  
more	  productive.	  	  

• Remind	  people	  of	  how	  you’ve	  met.	  You	  probably	  have	  a	  great	  memory	  for	  names	  
and	  faces,	  but	  your	  contacts	  may	  not.	  When	  reaching	  out	  to	  new	  people,	  remind	  
them	  how	  you	  know	  each	  other.	  

• You	  may	  be	  so	  drawn	  to	  online	  activities	  that	  you	  have	  trouble	  giving	  people	  
your	  undivided	  attention	  when	  meeting	  in	  person.	  When	  chatting	  face-‐to-‐face	  
with	  contacts,	  put	  your	  smartphone	  down.	  
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The	  Open	  Book:	  60	  or	  more	  points	  
You’ve	  probably	  been	  accused	  of	  giving	  “TMI”	  (too	  much	  information)	  before,	  but	  you	  
have	  nothing	  to	  hide.	  Your	  professional	  and	  personal	  lives	  are	  closely	  intertwined,	  so	  
you	  may	  not	  segment	  out	  business	  and	  work	  contacts	  online.	  You’re	  just	  as	  likely	  to	  
share	  a	  great	  recipe	  that	  you	  came	  across	  as	  tweet	  about	  an	  industry	  conference	  you	  
recently	  attended.	  It’s	  not	  hard	  to	  find	  photos	  or	  videos	  of	  you	  online:	  You	  post	  plenty	  of	  
pics	  yourself,	  as	  do	  your	  friends.	  Your	  internal	  editor	  is	  fairly	  lenient:	  You	  feel	  
comfortable	  speaking	  your	  mind	  and	  aren’t	  afraid	  to	  discuss	  your	  feelings	  or	  events	  of	  
the	  day.	  You	  post	  often	  and	  may	  link	  your	  feeds.	  You	  enjoy	  the	  connections	  you	  make	  
with	  others	  online	  and	  want	  them	  to	  know	  the	  “real	  you.”	  	  	  
	  
Tips:	  

• Understand	  that	  not	  all	  people	  are	  as	  comfortable	  revealing	  themselves	  online.	  
Think	  twice	  before	  tagging	  someone	  in	  a	  photo	  or	  posting	  something	  
controversial	  on	  a	  contact’s	  wall.	  

• Consider	  using	  Facebook	  Groups	  or	  lists.	  Your	  friends	  may	  want	  to	  hear	  all	  about	  
your	  painful	  trip	  to	  the	  dentist	  or	  last	  night’s	  crazy	  party,	  but	  your	  boss	  probably	  
doesn’t.	  Segment	  your	  audience	  so	  that	  only	  your	  closest	  confidantes	  get	  the	  
nitty-‐gritty	  details.	  

• Keep	  your	  posts	  positive.	  In	  general,	  people	  prefer	  uplifting	  information.	  It’s	  OK	  
to	  vent	  on	  occasion,	  especially	  if	  it’s	  in	  a	  humorous	  way,	  but	  don’t	  become	  a	  
“Debbie	  Downer.”	  If	  you’re	  struggling,	  post	  less	  frequently.	  
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