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904 Innovation: How to Handle Ideas Your Company May or May Not Own 

Faculty Biographies 
 

Thomas Feix 
 
Thomas C. Feix is senior corporate counsel, director of patents for The Clorox Company, 
a global company which produces consumer products in a wide range of categories 
including: cleaning; laundry; home care; cat litter; charcoal; dressings and sauces; water-
filtration; bags & wraps; natural personal care; and health care. In his role he oversees all 
patent issues, including portfolio development, product clearance and dispute 
management.   
 
Prior to joining Clorox, Mr. Feix had his own patent, trademark & copyright practice and 
before that he was an associate at Rosenblum, Parish & Isaacs in San Jose, CA. 
 
He currently serves as the Quick Hits co-chair on the ACC IP Committee. 
 
Mr. Feix received a BA in mechanical engineering from University of California at Santa 
Barbara and is a graduate of Santa Clara University Law School. 
 
 
Brian Fukuji 
 
Brian Fukuji is the lead commercial counsel for eBay's global mobile business unit. He is 
primarily responsible for the compliance and product review of eBay's mobile 
applications and mobile/tablet web offerings and provides commercial legal advice for a 
wide variety of matters pertaining to the intersection of mobile application 
development/distribution and eBay's rapidly evolving commercial internet businesses.  
 
His practice is focused on intellectual property (development, licensing, and 
enforcement), commercial transactions, user data/privacy, and consumer 
notice/protection.   
 
Prior to joining eBay, Mr. Fukuji was commercial counsel at Glu Mobile (a mobile game 
developer and publisher) and senior manager of business affairs at Sony Computer 
Entertainment America (PlayStation hardware and games). 
 
Mr. Fukuji received his BA in economics with a business concentration from UCLA, and 
his JD and high-tech certificate from Santa Clara University School of Law. 
 
 
Erika Wilson 
 
Erika S. Wilson is an attorney and entrepreneur with more than 13 years domestic and 
international corporate counsel experience across multiple technology and industrial 
sectors. Ms. Wilson is currently intellectual property counsel for Honeywell International 
Inc in Morristown, NJ. Her responsibilities include working with clients to protect their 
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904 Innovation: How to Handle Ideas Your Company May or May Not Own 

intellectual property rights and provide incisive business reasoning and legal knowledge 
on invention disclosure submissions, patent application filings, global filing strategies, 
freedom-to-practice, assertion investigations, licensing/technology transfers, and M&A 
deals. 
 
Prior to joining Honeywell, Ms. Wilson worked as in-house counsel with Pfizer Inc. and 
ExxonMobil Corporation. She also previously worked as a general litigation associate 
with Jones, Walker, Waechter, Poitevent, Carrère & Denègre LLP in New Orleans, LA. 
 
Ms. Wilson serves as the NJ pro bono representative for Honeywell. Ms. Wilson also 
served as a board member and chair of the Over-Sight Committee for the One Stop Work 
Force investment board. 
 
Ms. Wilson received a BS in chemical engineering from Tuskegee University and is a 
graduate of Vanderbilt University School of Law. 
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Innova&on:	  How	  to	  Handle	  Ideas	  
Your	  Company	  May	  or	  May	  Not	  Own	  

Thomas	  C.	  Feix	  
Senior	  Corporate	  Counsel	  
The	  Clorox	  Company	  

About	  Clorox	  	  
•  Fortune	  500	  Company,	  5.2	  billion	  in	  Revenue,	  
R&D	  spend	  <	  2%	  

•  CPG	  Company,	  PorNolio	  of	  Leading	  Brands	  
	  
	  

•  Patent	  protec&on	  oTen	  tails	  product	  launch	  
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Innova&on	  at	  Clorox	  

•  Consumer	  insights	  driven	  
–  Product	  driven	  
–  Technology	  driven	  

•  Sources	  Vary	  by	  Business/Division	  
•  Strengths	  

– Understanding	  the	  consumer	  
–  Taking	  ideas	  to	  market	  

•  Look	  to	  Partners	  for	  sources	  of	  Innova&on	  	  

Why	  Partner?	  
•  	  Build	  virtual	  scale:	  apply	  partner	  exper&se	  
	  
	  
	  

•  	  Leads	  to	  in-‐market	  differen&a&on:	  

Basic 
Research

h 

Applied 
Research 

Discovery / 
Development 

Product 
Development 

Clorox Partners 
Clorox 

#patents 
since 1990 

Gaining privileged access to  
Partner IP is Key 

0	  
2,000	  
4,000	  
6,000	  
8,000	  

10,000	  
12,000	  
14,000	  

Clorox	   CPG Competitors	   Clorox	  
Partners	  
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Clorox	  Partnering	  Network	  
  

Opportunistic Partners 

Research Centers  
(Academic, Govt, Private)  

Design 
Houses 

Packaging 

Supplier 
Partners 

Flavor  
& Fragrance 

Strategic 
Relationships 

Glad	  Business	  Example	  

•  Virtual	  Joint	  Venture	  with	  P&G	  since	  2003	  
–  In	  license	  of	  plaNorm	  technology	  
–  JV	  R&D	  Team	  includes	  Clorox	  and	  P&G	  employees	  
– Technology	  Scou&ng	  by	  Parent	  Companies	  

•  Confiden&ality	  &	  Firewalls	  
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Open	  Innova&on	  through	  CloroxConnects®	  
	  
•  An	  internal-‐external	  innova&on	  network	  
(www.cloroxconnects.com)	  

•  Open	  to	  all	  who	  want	  to	  work	  with	  Clorox	  
o Partners/Suppliers	  
o Inventors	  
o Consumers	  

CloroxConnects:	  Supplier	  Portal	  
•  Private	  chat	  rooms	  for	  Core	  Suppliers:	  	  

•  Enables	  discussions;	  building	  through	  team	  input	  

•  Increases	  transparency	  

•  Decreases	  duplica&on	  of	  effort	  

•  Improves	  quality	  	  IP	  management	  

•  Win-‐Balance	  –	  supplier	  rela&ons	  

•  Drives	  process	  –	  IP	  management	  

•  Creates	  ins&tu&onal	  memory	  	  
•  Speeds	  evolu&on	  of	  prac&ces	  –	  portal	  par&cipants	  learn	  

what	  works	  from	  each	  other	    
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CloroxConnects:	  Inventor	  Portal	  
For	  both	  solicited	  and	  unsolicited	  ideas	  
	  
External	  partner	  to	  bridge	  inventor-‐Company	  rela&onship	  

• Evergreen	  IP:	  	  founded	  2005,	  strong	  CPG	  experience,	  Venture	  funded	  
• Create	  low	  fric&on	  inventor-‐to-‐BigCo	  path	  
• Strong	  credibility	  with	  inventors	  	  

	  Principles	  

•  EIP	  owns	  the	  inventor	  rela&onship	  –	  and	  wins	  when	  the	  inventor	  wins	  

•  Back-‐end	  compensa&on	  for	  successful	  commercializa&on	  

•  Inventors	  sign	  on	  to	  a	  “standard	  deal”	  

•  Generous,	  but	  not	  “win	  lokery”	  (capped);	  &ed	  to	  successful	  commercializa&on	  

•  Clorox	  signs	  on	  to	  a	  “decide	  or	  you	  lose	  it/pay	  it”	  &metable	  

•  Pre-‐agreed	  deal	  terms,	  decision	  &metable	  drives	  ac&on	  

CloroxConnects:	  Consumer	  Portal	  
•  How	  many	  par&cipants?	  	  	  

•  2700+	  consumers	  
•  Who	  are	  they?	  	  	  

•  Skew	  higher	  in	  women	  
•  Skew	  higher	  in	  middle	  age/income	  
•  Household	  size	  mostly	  2	  –	  4	  
•  Majority	  are	  the	  shoppers	  

•  Why	  are	  they	  here?	  
•  $2000	  quarterly	  contest	  draws	  them	  in	  
•  $100	  Near-‐Weekly	  surveys	  keep	  them	  ac&ve	  

– Where	  do	  they	  come	  from?	  
•  Facebook,	  brand	  pages	  and	  websites,	  sweepstakes	  sites	  
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CloroxConnects:	  Employee	  Portal	  
•  !NNOVENT	  -‐	  a	  plaNorm	  to	  support	  employee	  idea&on	  and	  

collabora&on	  	  
–  Round	  1:	  social	  idea&on,	  peer	  comments	  &	  sugges&ons,	  vo&ng	  
–  Round	  2:	  Top	  ideas	  (by	  votes)	  build	  business	  cases,	  receive	  connected-‐

thinking	  trainings	  and	  cross-‐func&onal	  support	  
–  Round	  3:	  Teams	  of	  5	  develop	  specific	  plans	  for	  top	  business	  cases,	  

selected	  by	  panel	  of	  senior	  business	  leaders	  

•  CO$TOVENT	  –	  an	  idea	  development	  contest,	  similar	  to	  !
INNOVENT,	  except	  with	  the	  focus	  on	  cost	  savings	  

•  Supports	  employee	  engagement	  through	  cross-‐func&onal	  
collabora&on	  opportuni&es,	  incen&ves	  and	  recogni&on	  

Closing	  Note:	  Importance	  of	  Firewalls	  

•  Joint	  Venture	  
•  Parallel	  path	  innova&on	  work	  streams	  	  

–  Plural	  partners	  
–  Outside	  development	  vs.	  internal	  development	  

•  Sample	  Firewall	  Playbook	  akached	  
–  Principles	  
–  Process	  
–  Protocols	  
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Innova&on:	  How	  to	  Handle	  Ideas	  
Your	  Company	  May	  or	  May	  Not	  Own	  

Brian	  Fukuji,	  eBay	  Inc.	  

Introduc&on	  

•  eBay:	  Not	  just	  an	  “online	  auc&on	  site”	  
•  What	  are	  the	  drivers	  of	  innova&on?	  
•  Recognize	  where	  innova&on	  can	  come	  from	  
•  Mobile	  innova&on	  =	  RAPID/SPEED	  
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	  	  	  	  	  	  “Enabling	  Commerce”	  
•  	  	  	  	  	  	  	  	  	  	  	  	  	  	  Global	  Marketplaces	  

•  Online/Mobile	  
•  Adjacencies:	  	  	  

•  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  Global	  Payments	  
•  Online/Mobile	  
•  Point-‐of-‐Sale	  (Home	  Depot)	  

•  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  ((eCommerce	  Solu&ons)	  
•  Toys	  R	  Us,	  NFL,	  Adidas	  

	  	  	  	  	  	  Innova3on:	  Driver	  

•  “We're	  focused	  on	  innova0on	  and	  on	  serving	  our	  
customers…”	  

	  
•  “Mobile	  con0nues	  to	  be	  a	  game	  changer,	  and	  eBay	  

Mobile	  con3nues	  to	  be	  a	  leader	  with	  transacted	  
mobile	  volume	  expected	  to	  double	  in	  2012.”	  
•  eBay	  mobile	  apps	  have	  been	  downloaded	  nearly	  90	  million	  &mes	  (global)	  
•  Sellers	  are	  lis&ng	  almost	  2	  million	  items	  on	  mobile	  devices	  each	  week	  	  
•  A	  woman's	  handbag	  is	  purchased	  on	  eBay	  Mobile	  every	  30	  seconds	  
•  More	  than	  8,000	  cars	  and	  340,000	  car	  parts	  are	  sold	  each	  week	  through	  

eBay	  mobile	  apps	  
•  New	  customers:	  In	  Q2,	  600,000	  new	  customers	  made	  their	  first	  purchase	  

on	  eBay	  through	  our	  mobile	  apps	  
	  

John	  Donahoe,	  CEO	  eBay	  Inc.	  (Q2	  2012	  Earnings	  Call)	  
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	  	  	  	  	  	  Sources	  of	  Innova3on	  
•  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  :	  eBay/PayPal	  Developers	  
•  Employee	   Patent	   Program	   (Skunkworks,	  

Lab	  Rats,	  Inventors	  Club)	  
•  M&A	  (RedLaser,	  GSI	  Commerce,	  Milo)	  
•  Opera&onal	  Excellence	  
•  Our	  Customers!	  

Mobile:	  TIME	  
Time	  to	  achieve	  
1MM	  users	  

AOL	  =	  9	  
Years	  

Facebook	  =	  
9	  Months	  

OMGPOP,	  
Draw	  
Something	  
(Mobile	  
App)	  =	  9	  
Days	  
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The	  Dark	  Side	  of	  Innova&on:	  
aka	  The	  Lawsuit	  

•  ACC	  July	  (2012)	  Lunch:	  Mobile	  Patent	  Wars	  
(Ropes	  &	  Gray):	  	  
– “Because	  of	  the	  convergence	  of	  technology,	  it	  
may	  be	  that	  no	  industry	  is	  completely	  unaffected	  
by	  the	  mobile	  patent	  wars.”	  

– “Cases	  are	  expanding	  outside	  of	  smartphone	  
li&ga&on	  and	  into	  other	  industries:	  financial	  
ins&tu&ons,	  restaurants,	  airlines,	  websites,	  etc.”	  

– Ex:	  Starbucks,	  Chipotle	  

The	  Dark	  Side	  of	  Innova&on:	  
aka	  The	  Lawsuit	  (con’t)	  

•  Cyberfone	  Systems	  ‘060	  Patent	  for	  
“Telephone/Transac9on	  Entry	  Device	  and	  
System	  for	  Entering	  Transac9on	  Data	  into	  
Databases”	  
– Web:	  Amazon,	  eBay/PayPal	  
– Travel:	  Priceline,	  Travelocity,	  Expedia	  
– Airline:	  United,	  Delta,	  Southwest	  
– Hotel:	  Hilton,	  Marriot,	  Starwood	  
– Rental	  Car:	  Hertz,	  Avis	  
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Prac&cal	  Tip	  
•  Ownership	  is	  key	  

– You	  own	  it:	  Patent	  prosecu&on,	  Work-‐for-‐hire	  
documenta&on,	  Trademark	  registra&on,	  Trade	  
secret	  protec&on	  

– You	  don’t	  own	  it:	  LICENSE	  (broad,	  an&cipate	  
future	  uses/needs)	  =	  UGC,	  Open	  Source	  

	  

•  Risk	  (indemnity)	  follows	  ownership	  

Summary	  

•  Know	  what	  is	  driving	  innova&on	  and	  where	  
innova&on	  can	  come	  from	  

•  Clarify	  ownership	  (early)	  and	  secure	  rights	  
(own	  vs.	  license)	  

•  Mobile	  =	  Lawsuit!	  Be	  EXTRA	  careful	  when	  
working	  in	  this	  fast	  moving,	  li&gious	  space	  
(see	  Mobile	  Legal	  Checklist)	  
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Innova&on:	  How	  to	  Handle	  Ideas	  
Your	  Company	  May	  or	  May	  Not	  Own	  

Erika	  S.	  Wilson	  
Intellectual	  Property	  Counsel	  
Honeywell	  Interna&onal	  Inc.	  

Honeywell	  Interna&onal	  Inc.	  

PMT
$5.7B

Automation & 
Control 

Solutions
$15.5B

Transportation
Systems

$3.9B

Aerospace
$11.5B

• 120,000	  employees	  in	  more	  than	  100	  
countries	  
	  

• A	  Fortune	  100	  company	  –	  	  
	  	  $36.5	  billion	  in	  2011	  
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Closed	  Innova&on	  Paradigm	  
Research	   Development	  

Research	  
Projects	  

Boundary	  of	  the	  Firm	  

New	  Products	  
to	  Market	  

Source:	  Gene	  Slowinski	  2003	  

Open	  Innova&on	  Paradigm	  
	  
	  
	  

Research	   Development	  

Research	  
Projects	  

Boundary	  of	  the	  Firm	  

New	  Products	  
to	  Market	  

External	  
Ideas	  

New	  Markets	  Spin-‐Outs	  

Source:	  Gene	  Slowinski	  2003	  
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HON	  Uses	  the	  “WFGM”	  Model	  

Iden&fy	  external	  
capabili&es	  and	  
resources	  needed	  
to	  meet	  strategic	  
goals.	  

Locate	  and	  
evaluate	  external	  
resources	  to	  meet	  
iden&fied	  needs.	  

Create	  effec&ve	  	  
partnerships	  to	  	  
access	  needed	  
external	  resources.	  

Implement	  and	  	  
manage	  these	  
alliances.	  

Objec0ves:	  

• Road-‐Mapping	  
• Gap	  Analysis	  

• Networking	  
• Scou&ng	  

• Alliance	  Forma&on	  
• R&D	  Agreements	  

• Alliance	  Mgmt	  
• PorNolio	  Mgmt	  

Processes:	  

WANT	   FIND	   GET	   MANAGE	  
Source:	  Gene	  Slowinski	  2003	  

Internally	  Develop	  
Or	  Acquire	  

Strategic	  Plan	  
Voice	  of	  Customer	  
Project	  Management	  

Types	  of	  Open	  Innova&on	  Ac&vi&es	  at	  HON	  
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Types	  of	  Commercial	  Arrangements	  at	  HON	  

Agreement	  Obstacles	  (Define	  Early)	  

•  Poorly	  defined	  business	  objec&ves	  
•  Intellectual	  Property	  Ownership	  (Joint,	  
Background,	  Improvements)	  

•  Objec&ve	  defini&on	  of	  “success”	  in	  joint	  
development	  

•  Exploita&on	  rights	  for	  successful	  R&D	  work	  
product	  

•  Exclusivity	  
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Q&A	  
•  Ques&ons	  

	  
•  Thomas	  Feix	  
•  Brian	  Fukuji	  
•  Erika	  Wilson	  
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Last printed 9/8/2012 1:23:00 PM 

Mobile	  Application	  Legal	  Checklist	  
Rev.	  xx	  

	  
Application	  Name:	   	  

Version:	   	  

Platform:	  	   	  

Product	  Manager:	   	  

Developer:	  	   	  

Final	  Submission	  Date:	   	  

	  

Application	  Background	  

General	  description	  of	  App	  and	  intended	  
functionality	  

[Replace	  this	  text	  with	  a	  brief	  description	  of	  the	  
App]	  

Unique	  Functionality	  

	   Yes	   No	   Comments	  

Does	  the	  App	  contain	  any	  unique	  
functionality?	  

	   	   [Please	  list	  all	  unique	  functionality]	  

Intellectual	  Property	  

	   Yes	   No	   Comments	  

Has	  the	  App	  name	  been	  cleared	  as	  a	  
trademark?	  

	   	   [Replace	  this	  text	  with	  your	  
comments,	  if	  any]	  

Does	  the	  App	  contain	  any	  non-‐COMPANY	  
trademarks?	  

	   	   [If	  yes,	  please	  list	  all	  trademarks]	  

Does	  the	  App	  contain	  any	  patented	  
material	  (code,	  process,	  function)?	  

	   	   [If	  yes,	  please	  list	  ALL	  patents]	  

Does	  the	  App	  contain	  any	  Open	  Source	  
software?	  

	   	   [If	  yes,	  please	  list	  ALL	  open	  source.	  	  
Attach	  additional	  sheets,	  if	  
necessary]	  

Does	  the	  App	  contain	  any	  non-‐COMPANY	  
created/owned	  software	  (i.e.	  software	  that	  
must	  be	  licensed)?	  

	   	   [If	  yes,	  please	  list	  ALL	  software.	  	  
Attach	  additional	  sheets,	  if	  
necessary]	  

Does	  the	  App	  contain	  any	  photos,	  pictures,	  
or	  non-‐COMPANY	  created	  images?	  

	   	   [If	  yes,	  please	  list	  or	  attach	  JPEGs]	  

Does	  the	  App	  contain	  images	  of	  any	  
persons,	  models,	  or	  actors?	  

	   	   [If	  yes,	  please	  list]	  
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Privacy	  

	   	   	   Comments	  

Which	  of	  the	  following	  data	  elements	  are	  
collected	  by	  the	  App?	  Check	  all	  that	  apply.	  

	   	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  

	  
	  

	  
	  
	  
	  
	  
	  
	  

User	  Name	  
Password	  
Email	  Address	  
Physical	  Address	  
Telephone	  Number	  
Date	  of	  Birth	  /	  Age	  
Language/Country	  Preferences	  
Image	  of	  User	  
UDID	  
Cookie	  ID	  
IP	  address	  
Geo-‐location	  	  /	  GPS	  co-‐ordinates*	  
Financial	  data	  (Bank	  Account,	  
Credit	  Card,	  Debit	  Card,	  etc.)	  
Government	  	  issued	  IDs	  (SSN,	  Tax	  
ID,	  Passport,	  Driver’s	  License,	  etc.)	  
Nationality	  
Gender	  
Ethnicity	  
Religion	  
Trade	  Union	  membership	  
[OTHER:	  Please	  list	  data]	  

If	  data	  is	  collected,	  what	  data	  will	  be	  
encrypted	  at	  rest?	  

	   	   [Please	  list	  data]	  

If	  data	  is	  collected,	  what	  data	  will	  be	  
encrypted	  in	  transit?	  

	   	   [Please	  list	  data]	  

If	  data	  is	  collected,	  how	  will	  the	  collected	  
data	  be	  used?	  

	   	   [Please	  describe	  the	  basic	  use	  case	  
in	  terms	  of	  personal	  data	  flow]	  

If	  data	  is	  collected,	  where	  will	  this	  (cached)	  
data	  be	  stored?	  	  	  

	   	   [Please	  list	  ALL	  locations,	  
organizations,	  legal	  entities	  that	  
will	  store	  this	  (cached)	  data	  
including	  any	  public	  cloud	  
virtualized	  storage	  and	  the	  mobile	  
device	  ifself]	  

How	  will	  the	  above	  user	  data	  be	  integrated	  
with	  other	  COMPANY	  user	  data	  
warehouses?	  

	   	   [Please	  provide	  use	  case	  and	  name	  
systems]	  

How	  long	  will	  stored	  data	  be	  retained?	   	   	   [Insert	  time	  period]	  

If	  the	  App	  utilizes	  Geo-‐location	  or	  GPS*,	  
how	  will	  the	  GPS	  functionality	  be	  
activated?	  

	   	   [Please	  describe	  activation	  
mechanism]	  
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If	  the	  App	  utilizes	  Geo-‐location	  or	  GPS*,	  
how	  will	  the	  App	  use	  this	  data?	  

	   	   [Please	  describe	  ALL	  uses	  of	  Geo-‐
location	  or	  GPS	  data]	  

	   Yes	   No	   Comments	  

Does	  this	  App	  contain	  “share	  functionality”	  
(e.g.	  Facebook,	  Twitter,	  refer-‐a-‐friend,	  
email,	  etc.)?	  

	   	   [If	  yes,	  list	  all	  methods	  in	  which	  a	  
user	  can	  share	  data	  or	  information	  
related	  to	  this	  App	  AND	  list	  what	  
exactly	  a	  user	  can	  share	  (e.g.	  
photos,	  contacts)]	  

Do	  you	  need	  to	  test	  the	  App	  with	  live	  
(identifiable)	  data?	  

	   	   [If	  yes,	  please	  provide	  reason	  why]	  

Is	  there	  a	  process	  for	  users	  to	  request	  their	  
data	  is	  deleted?	  

	   	   [If	  yes,	  please	  describe	  the	  process]	  

Does	  the	  App	  support	  advertising?	   	   	   [If	  yes,	  please	  describe	  the	  basic	  
use	  case	  in	  terms	  of	  the	  ad	  serving	  
flow	  -‐-‐	  including	  if	  the	  advertising	  is	  
behavioral,	  geo-‐location-‐based,	  
contextual,	  or	  retargeting]	  

User	  Consent	  Mechanism	  

	   Yes	   No	   Comments	  

Does	  this	  App	  contain	  a	  mechanism	  for	  
users	  to	  consent	  to	  Terms	  of	  Use	  and	  
Privacy	  Policy?	  

	   	   [If	  yes,	  please	  describe	  consent	  
mechanism]	  

Localization	  (All	  Legal	  Disclaimers	  must	  be	  translated/reviewed	  by	  local	  Legal	  Team)	  

	   Yes	   No	   Comments	  

Will	  this	  App	  need	  to	  be	  localized	  for	  
territories	  outside	  the	  US?	  

	   	   [If	  yes,	  list	  ALL	  territories]	  

Will	  translation	  be	  handled	  internally?	   	   	   [Replace	  this	  text	  with	  your	  
comments,	  if	  any]	  

If	  translation	  will	  be	  handled	  externally,	  
who	  will	  do	  the	  translation?	  

	   	   [Insert	  Name/Company]	  

Distance	  Selling	  and	  E-‐Commerce	  Laws	  (EU	  only)	  

	   Yes	   No	   Comments	  

Does	  the	  App	  show	  “incl.	  VAT”	  indication	  
next	  to/below	  item	  price	  for	  business	  seller	  
listings	  (DE	  only)?	  

	   	   To	   comply	   with	   German	   Price	  
Ordinance	   business	   sellers	   must	  
indicate	   that	   the	   item	   price	  
includes	  VAT.	  

If	  the	  App	  allows	  selling	  of	  goods,	  the	  
following	  must	  be	  presented	  to	  a	  buyer	  
prior	  to	  a	  purchase:	  
	  

	   	   To	  comply	  with	  EU	  Distance	  Selling	  
and	   E-‐Commerce	   Laws	   listings	   of	  
business	   sellers	  must	   show	   certain	  
legal	   information	   in	   a	   clear	   and	  
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-‐	  item	  title	  and	  subtitle	  
-‐	  item	  price	  
-‐	  shipping	  costs	  
-‐	  shipping	  destinations	  
-‐	  item	  condition	  
-‐	  payment	  method(s)	  
	  

comprehensible	  manner.	  
	  
Best	  practice:	  Include	  Seller	  contact	  
details,	   return	   policy	   and	   add’l	  
T&Cs	  of	  the	  Seller.	  
	  

Does	  the	  buying/purchase	  flow	  contain	  a	  
review	  and	  confirm	  step	  with	  respective	  
legal	  messaging?	  

	   	   To	  comply	  with	  EU	  Distance	  Selling	  
and	   E-‐Commerce	   Laws	   users	   must	  
be	   provided	   with	   technical	   means	  
to	   correct	   or	   abort	   a	   purchase	  
order	   or	   service	   (review	  &	   confirm	  
step).	  
	  

Strike-‐through	  Pricing	  &	  Minimum	  Advertised	  Price	  

	   Yes	   No	   Comments	  

Does	  the	  App	  show	  strike-‐through	  pricing	  
(STP)	  or	  minimum	  advertised	  price	  (MAP)?	  

	   	   If	  the	  App	  shows	  STP	  and/or	  MAP	  it	  
must	   be	   displayed	   including	  
relevant	  legal	  disclaimers.	  

Key	  Application	  Dates	  

	   Yes	   No	   Comments	  

Start	  Date	  (Development)	   	   	   [Replace	  this	  text	  with	  your	  
estimated	  Start	  Date	  in	  this	  format:	  
mm/dd/yyyy]	  

Bug	  Hunt	   	   	   [Replace	  this	  text	  with	  your	  
estimated	  Bug	  Hunt	  Date	  in	  this	  
format:	  mm/dd/yyyy]	  

Estimated	  Completion	   	   	   [Replace	  this	  text	  with	  your	  Est.	  
Completion	  Date	  in	  this	  format:	  
mm/dd/yyyy]	  

Final	  Submission	  Date	   	   	   [Replace	  this	  text	  with	  your	  Final	  
Submission	  Date	  in	  this	  format:	  
mm/dd/yyyy]	  

	  

Actions	  

ID	   Action	  Item	   Assigned	  To	   Due	  By	  

	   	   	   [mm/dd/yyyy]	  

	   	   	   [mm/dd/yyyy]	  

	   	   	   [mm/dd/yyyy]	  
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Additional	  Comments	  

[Replace	  this	  text	  with	  comments.]	  
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