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External ProtectionExternal Protection

•  Register trademarks – budget – inform management on any risk factors

•  Maintain accurate records

•  Continual review of market

•  Enforce IP rights

•  Include IP Protection in all relevant commercial documents
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•  Intellectual Property Policy

•  Close collaboration with creative areas of the business

•  Copy Approval Process

•  Educate the work force - BrandwatchBrandwatch

Internal ProtectionInternal Protection
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Original design copied by BSI

9938 items destroyed in land fill

Total cost to the business -

£200,000.00

Circle of Life Aroma JarCircle of Life Aroma Jar
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IP POLICYIP POLICY

We will respect the Intellectual Property rights of others and

rigorously protect our own. We recognise that consistent

and proper use of our intellectual property is fundamental to

our ability to build our brand reputation and to our ability to

successfully defend ourselves against those who would copy

us.

The style and manner of use of our primary brands will be

consistent throughout the business and across all facets of

our business (retail, at home, e-commerce, mail order etc.)

Our primary brands are the word mark THE BODY SHOP

and the POD device. These are registered in all trading

countries and in many other countries as well. The new

branding is the subject of trademark registrations in all

trading countries and in many other countries also.
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THE BRANDWATCH RULESTHE BRANDWATCH RULES
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“The White Musk® range new line extensions”

– NOT –

“White Musk’s new line extensions”

To protect a trademark it should be used as registered, it cannot be –

a)   possessivepossessive:

b)   pluralplural:

Ask about our new ranges in any of The Body Shop® stores near you

– NOT –

Ask about our new ranges in any of The Body Shops near you
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Always use a trademark with a generic term.

Trademarks should not be split over two lines.
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        Spa Wisdom ™

                  Oceanus ™

    

                   Love Your Body ™

           Moisture White ™

 

      The Body Shop At Home ™

               Wise Woman™

 White Musk®

Make it clear that we are referring to a trademark with either an ® symbol, or a TM placed by the mark.

The Body Shop®
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Brandwatch  74

Brandwatch  75
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Working togetherWorking together

Award Winner 
‘NOT MY JOB’
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The Body Shop International plc – Intellectual Property Policy. 
 

We will respect the Intellectual Property rights of others and rigorously protect our own. 
We recognise that consistent and proper use of our intellectual property is fundamental to 
our ability to build our brand reputation and to our ability to successfully defend ourselves 
against those who would copy us. 
 
The style and manner of use of our primary brands will be consistent throughout the 
business and across all facets of our business (retail, at home, e-commerce, mail order 
etc.) Our primary brands are the word mark THE BODY SHOP and the POD device. 
These are registered in all trading countries and in many other countries as well. The new 
branding is the subject of trademark registrations in all trading countries and in many other 
countries also. 
 
For new products we will endeavour to use ingredient led names rather than “coined” 
names to minimise the need for searching and registration. Where a non generic name is 
proposed it must be searched to ensure it does not already belong to someone else. No 
application for registration of a new trademark, patent, or design right will be made without 
the consent of the CEO. 
 
If a name we have already registered comes up for renewal it will only be renewed if it is 
still being used by the company. 
 
All intellectual property rights in anything created for the company by a third party should 
be the property of BSI and assigned to BSI from the very start of the project. 
 
All contractual arrangements entered into by the company should be protective of the 
Company’s Intellectual property rights. 
 
All employees and franchisees should be familiar with the company’s Brandwatch 
programme and its rules. New employees should see the Brandwatch programme as part 
of their induction programme. The Brandwatch rules should be followed by all employees 
to ensure maximum protection for our brands through correct use. 
 
 
 


